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1 Profile in brief:
As the trade magazine for the manufacturing industry, technik+EINKAUF 
takes a holistic approach to the procurement process and all its decision 
makers. As a cross-departmental team title, technik+EINKAUF builds the 
bridge between the decision makers involved in purchasing, construction 
and production as part of the “procurement system“. Against the backdrop 
of the pressures of cost, time and quality, these system decision makers are 
becoming increasingly important, which means that the demands placed 
on their abilities are growing:  in support, technik+EINKAUF provides 
engineering with improved purchasing competence, procurement with 
more knowledge about engineering, and enhances the efficiency of the 
whole decision making team. As a strong link in the chain, the Total Cost of 
Ownership (TCO) systems concept runs like a thread through the whole 
magazine. Current trend reports, market analyses, procedures and product 
information deliver the hard facts. The soft facts are provided by expert 
tips, practical examples and background reports.

2 Publication: 6 issues + 3 special issues
  (see page 9)
3  Year (of publication): 6th year 2010
4  Internet address (URL): www.technikundeinkauf.de
5 Member of: Media database of the Deutsche Fachpresse
6 Body: –
7 Publisher: verlag moderne industrie GmbH
8 Publishing house: verlag moderne industrie GmbH

Postal address: D-86895 Landsberg
Offi ces:  Justus-von-Liebig-Str. 1, D-86899 Landsberg
Phone: +49 (0) 81 91 / 125-0
Fax: +49 (0) 81 91 / 125-304
Internet: www.technikundeinkauf.de
E-mail Editorial office:  redaktion@technikundeinkauf.de
Advertising: anzeigen@technikundeinkauf.de

 9 Editorial department: Ernst Woisetschläger
Phone: +49 (0) 81 91 / 125-225
E-mail: ernst.woisetschlaeger@technikundeinkauf.de

10 Advertising: Gerald Zasche
Phone:  +49 (0) 81 91 / 125-337
E-mail:  gerald.zasche@technikundeinkauf.de

11 Distribution: Phone: +49 (0) 61 23 / 9238-257
12 Prices: (incl. postage and VAT)

Annual subscription National    € 78.–
 Europe   € 81.–
Issue price (plus postage)   € 15.–

13 ISSN: 1860-1901
14  Scope analysis: August 2008 – June 2009

 excluding special process automation issues
15 Editorial content analysis: August 2008 – Juni 2009

Total content:   408 pages = 100.00%
Editorial content:  269 pages = 65.93 %
Advertising:   139 pages = 34.07 %
Inserts:     9 

 Sections in 
Pages in %

Market & technology 18 6.7

Title story 25 9.3

Management 7 2.6

Procurement practice 44 16.3

Global sourcing 7 2.6

Tradeshows 7 2.6

 Sections in 
Pages in %

Raw materials report 5 1.9

Technology knowledge/trends 39 14.5

Technology tip 7 2.6

Logistics 12 4.4

Special technology topic 50 18.6

Products 33 12.3

Other sections 15 5.6
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1 Print-run:  19,642 copies
 Actual no. of copies circulated, annual average:  19,140 copies
 (according to AMF Scheme 2, item 17)

2 Magazine format: DIN A4, 210 mm wide, 297 mm high

 Type area:  178 mm wide, 257 mm high
  4 columns, column width 41 mm

3 Printing method: Rotary offset
 Binding method: Adhesive binding
 Documents for printing: Delivery of data in PDF format, version 1.3 (PDF/X-1a), generated 
with Acrobat Distiller as of version 4.0 and with screen modulated proof. Image data with high 
resolution (at least 300 dpi), resolution for 60 screen (60 l/cm), color model must be CMYK (no 
RGB or LAB elements). Bitmaps (barcode scans) should have at least 800 dpi resolution. The 
format must have original dimensions plus trim allowance und bleed marks.
Color advertisements: For digitally delivered masters for color advertisements, the customer 
must provide a color proof with Fogra Medienkeil Version 2.0 or 2.2 and a proof or measure-
ment protocol (= certifi cate). If no such proof is provided, the customer has no right to damage 
claims based on color deviations.
Proof speci� cations: as given in the FOGRA standard. With FOGRA Medienkeil 2.0 or 2.2 according 
to the standard, ISOwebcoated.icc for contents as a rule paper type 3 FOGRA 28L – according to 
standard, ISOcoated_v2_eci.icc for cover as a rule paper type 2 FOGRA 39L - according to standard.
For further information on PDF format presettings, see www.pdf-club.de or contact our technical 
hotline on +49 (0)8191-125-875.  

 Publication frequency:  6 issues + 3 special issues

5 Publishing house:  verlag moderne industrie GmbH
 Offices: Justus-von-Liebig-Str. 1, 86899 Landsberg
 Postal address: D-86895 Landsberg
 Internet: www.technikundeinkauf.de
 Advertising: Gerald Zasche
 Phone: +49 (0) 81 91 / 125-337
 Fax: +49 (0) 81 91 / 125-304
 E-mail: gerald.zasche@technikundeinkauf.de

6 Terms of payment:  Net within 30 days after date of invoice, 2 % discount in case of pay-
ment prior to due date

 Bank details:  Sparkasse Landsberg, Bank code 700 520 60, Account no. 37754
SWIFT: BYLADEM1LLD, IBAN: DE0270052060000003775K

4 Deadlines:

* An additional frequency discount, quantity discount or combination discount is given on these prices.

7 Advertising rates : (all prices in EUR) including color rates

Issue Date of publication Advertising deadline
1 16.02.2010 22.01.2010
2 07.04.2010 11.03.2010
SI ”Prozessindustrie” 1 13.04.2010 17.03.2010
3 01.06.2010 05.05.2010
4 09.09.2010 17.08.2010
SI ”Prozessindustrie” 2 09.09.2010 17.08.2010
5 07.10.2010 14.09.2010
SI ”Prozessindustrie” 3 03.11.2010 07.10.2010
6 10.11.2010 15.10.2010

Unit Format 
W x H in mm

 Price
for single placement

Individual price in case of 
3 placements*

Full price
for 3 placements

Individual price in case of
for 6 placements*

Full price
for 6 placements

2/1 page A4 420 x 297 12,790 11,625 34,875 11,045 66,270
1/1 page A4 178 x 257 6,400 5,810 17,430 5,525 33,150
Junior page 126 x 178 3,535 3,220 9,660 3,060 18,360
1/2 page 86 x 257, 178 x 126 3,205 2,910 8,730 2,770 16,620
1/3 page 56 x 257, 178 x 83 2,140 1,940 5,820 1,845 11,070
1/4 page 41 x 257, 86 x 126, 178 x 62 1,600 1,455 4,365 1,385 8,310
1/8 page 41 x 126, 86 x 62, 178 x 29 800 730 2,190 695 4,170
Company profi le 178 x 83 1,600 1,455 4,365 1,385 8,310
Catalog ads 86 x 50 630 575 1,725 550 3,300
2-page insert 210 x 297 6,850 6,220 18,660 5,915 35,490
4-page insert 210 x 297 10,415 9,470 28,410 9,000 54,000
Market & Contact ad 60 x 50 210 175 525 170 1,020
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8 Surcharges and positioning: 
8.1 Color surcharges: all prices include color surcharge
8.2 Special positioning

Binding positioning regulations 10 %
Solus adverts:  upon request

8.3 Preferred positions:
inside front cover    € 6,685.–

8.4 Other formats
Price according to mm (column width 41 mm)

 from 300 mm  € 5.90
 up to 300 mm  € 6.97

9 Section advertisements:
 Vacancies ads: 20 % discount on basic rate (see 7)
 Job search ads: 50 % discount on basic rate (see 7)
 Reference source ad: see page 7, Market & Contact ad
 Company profile: see page 6, Section advertisements
 Catalog ad: see page 7, Section advertisements

10 Special advertising:
 See 9. Other (banderols etc.) upon request

11 Discounts  (for purchase within one year*)
Frequency discount  Quantity discount
from 3 ads  3 %  from 3 pages 10 %

 from 6 ads  5 %  from 6 pages 15 %
 from 12 ads  10 %  from 12 pages 20 %
 *Options for more than one year available upon request

12 Combinations:
 Combined advertisements with all verlag moderne industrie magazines 

are possible. Combined discount upon request.

13 Bound-in inserts:

 Delivery: Specimens as of order placement. Circulation up to 24 days prior 
to publication. Untrimmed format 216 mm wide, 306 mm high

 (Top cut 6 mm, left, below and right all 3 mm).
 Multi-page inserts folded to the above format.

14 Inserts:
(not discountable)

 up to 25 g weight € 6,400.–
 each further 5 g weight € 380.–
 (Prices including postage share.)
 Max. paper format 200 x 290 mm 
 Partial inserts up to 25 g according to your specifications:  € 345.–/‰
 Minimum quantity 3,000

Delivery: Specimens upon order placement.
Circulation up to 10 days prior to publication.

15 Stick-on advertising media:
Combined with advertisement or bound-in insert: € 1,600.–
plus adhesive costs
– for machine processing  € 815.–
– for manual processing € 1,795.–

16 Delivery address for items 13 to 15:
 Vogel Druck und Medienservice GmbH,
 Warenannahme, Leibnizstraße 5, D-97204 Höchberg

 Volume    Paper 
weight

up to
90 g/m2

up to 
120 g/m2

up to 
170 g/m2

over 
170 g/m2 

2 Pages €  6,850.– €  7,190.– €  7,520.– €  7,860.–

4 Pages € 10,415.– € 10,930.– € 11,445.– € 11,990.–

6 Pages € 13,840.– € 14,540.– € 15,225.– € 15,910.–

8 Pages € 17,310.– € 18,175.– € 19,030.– € 19,890.–
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Section 
Avertisements

Flexible advertising options

Company profile

Present your product range, the advan-
tages of your products, a product or a 
company photo, as well as your company 
data at favorable conditions, with an 
attractive layout. And all of it in colour!

Size:
178 mm wide and 83 mm high

Prices: 
1 placement € 1,600.–
3 placements € 4,365.– *
6 placements € 8,310.– *
All prices incl. color

* less quantity discount

Company profile – 
for customers to get to know your company 
and product portfolio better

– 
re

d
u

ce
d

 –
 

Product range:
Sensors and transducers for force,
mass, pressure, torque, displacement, 
strain, acceleration;
strain gages
Amplifier systems 
and software
Components for weighing technology

Areas of application:
Experimental stress analysis,
test stands,
production monitoring
components/function testing,
calibration, 
weighing

Company data
Managing director
Andreas Hüllhorst
Founding year: 1950
Certification: ISO 9001, ISO 14001,
IQNet, ATEX 94/9/EG
Accreditations:
Calibration laboratory pursuant to 
ISO 17025; Testing laboratory for 
EMV pursuant to ISO 17025; testing 
laboratory for equipment safety 
pursuant to ISO 17025

Address:
Hottinger Baldwin Messtechnik GmbH
Im Tiefen See 45
D-64293 Darmstadt
Tel.: +49 6151 803 0
Fax: +49 6151 803 9100
E-mail: info@hbm.com
Internet: www.hbm.de

Company dataSector: 
Measurement technology

Hottinger Baldwin 
Messtechnik GmbH
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It couldn’t be simpler.

Mail us a file of your catalog cover page ( jpg or tif) with at least 300 dpi 
and 5 cm wide. Along with the text of your catalog description (maximum 
of 250 characters). We will do the rest.

New: You decide if your catalog is published in print/online or only online 
on www.technikundeinkauf.de

Size: 
86 mm wide and 50 mm high.

Prices print incl. online: 
1 placement € 630.– (4 month online incl.)
3 placements € 1,725.– * (12 month online incl.)
6 placements € 3,300.– *  (12 month online incl.)
All prices incl. colour!

Market & Contact

Present your company data and your company logo in color for 
a swift search. The search criterion which you have defined 
will appear in a 10mm high overline. It couldn’t be simpler. 
Send us your company data with search criteria, along with 
your logo and we will do the rest.

Size: 
60 mm wide and 50 mm high

Prices: 
1 placement € 210.–
3 placements € 525.–*
6 placements € 1,020.–*
All prices incl. color!

* less quantity discount

Enabling the swift search 
for the right supplier

– 
re

d
u

ce
d

 –

Section 
Avertisements

Bürkert GmbH & Co. KG
Fluid Control Systems

Christian-Bürkert-Straße 13-17
74653 Ingelfingen
Tel.: 0 79 40/10-111 
Fax: 0 79 40/10-448
www.buerkert.de
info@de.buerkert.com

Measurement and 
control technology

– 
re

d
u

ce
d

 –

Catalog ad print and online

The easy way to present your catalogs and brochures to target customers.

Drive components
New SKF product lines
One-stop
power transmission

Code 101

The extensive product range comprises
roller chain drives, V+W wedge belt drives,
sprockets, 
couplings, bushings and hubs.
More information available on the website:
www.skfptp.com
E-mail: marketing@skf.com

SKF Power
Transmission
products

Prices only online: 
6 month €  295.–
12 month €  490.– 
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P
Sections 

Advertisement
Special Advertising

Supplement to 

advertising rates list no. 6
valid as of 1 October 2009

Special advertising types
Discover and use one of the many creative special 
advertising types for your product.

Our special advertising types are:

Ad cover Postcard supplement

Cover folder Single-page supplement

Gatefolder Half-page supplement

Sleeve Poster supplement

Full supplement Stick-in supplement

Partial supplement Closed advertisement

Gatefolder supplement Advertisement series

Layered supplement Special colors

Ad cover Round about � and always in view!

  This 4-page sheet is wrapped around the normal magazine cover. 
Only possible in conjunction with staple binding

Sleeve This eye-catcher is something you just can�t miss!

  On the cover page, reference can be made to an advertising page 
inside the magazine, for example.
The sleeve is closed with an adhesive strip on the back. 
It is available in various widths.

Find out about insertion options and topic previews!

Address rental
Optimize your direct mailing campaigns! verlag moderne industrie and Hüthig 
offer you access to an up-to-date address database of some 500,000 contacts. 
Selections by sector (e.g. mechanical engineering, vehicle construction), func-
tion (e.g. management, engineering, development), position (e.g. plant manag-
er, department manager, skilled worker), company size (e.g. from a workforce of 
50 to 1,000) or geographical location provide you with exactly the target group 
you require. We will be glad to provide an offer for your advertising campaign.

If no other arrangement is made relating to multiple use, all addresses supplied 
are for single use only.

Online advertising on the specialized verlag moderne industrie and Hüthig 
portals
For more detailed information, please refer to the special sheet “Online 
Advertising”, page ??

Printed excerpts
Gain double the benefit from your article in our newspapers and magazines. 
Printed excerpts are an ideal supplement to your advertising – written in an 
objective and convincing journalistic style! Send a reprint of your article to cus-
tomers, distribute it at trade fairs or through your field staff!

mic � management information center
Under the brands mic and managerakademie, mic plans, conceives and organ-
izes congresses, seminars and conferences in the areas of medicine, environ-
ment/safety, energy, automotive, industrial engineering, production and 
transportation/logistics, finance/banking/insurance and marketing/communi-
cation. Many events also include high-quality trade exhibitions and company 
presentations. 

mic and managerakademie also plan and organize individually tailored event 
formats and services for interested parties from industry, business and science. 

Further information on all special advertising formats is available from your sales team!

Ad Cover

Sleeve

page 10 and 11.

8
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Prozessindustrie
Special Issues 

2010

Profile in brief: technik+Einkauf Prozessindustrie
As the trade magazine for process engineering, technik+EINKAUF Prozessindustrie takes a holistic 
approach to the procurement process and all its decision makers. As a cross-departmental team 
title, technik+EINKAUF Prozessindustrie builds the bridge between the decision makers involved 
in purchasing, construction and production as part of the “procurement system“. Fiercer competi-
tion means that the pressure to streamline costs, 
time and quality is rising. Higher costs thus 
require engineering and processes to be opti-
mized. To this end, technik+EINKAUF provides 
engineering with improved purchasing compe-
tence, procurement with more knowledge about 
engineering, and enhances the efficiency of the 
whole decision making team. As a strong link in 
the chain, the Total Cost of Ownership (TCO) sys-
tems concept, i.e. a holistic approach to the whole 
value chain, runs like a thread through the whole 
magazine Current trend reports, market analyses, 
procedures and product information deliver the 
hard facts. The soft facts are provided by expert 
tips, practical examples and background reports.

Circulation and prices
Circulation:  12,800 copies
Prices including color:

Sectors 

Target groups

Qualified circulation issue
technik+EINKAUF

Prozessindustrie

Publication date:
13/04/2010

Advertising deadline:
17/03/2010

1

Publication date:
09/09/2010

Advertising deadline:
17/08/2010

2

Publication date:
03/11/2010

Advertising deadline:
07/10/2010

3  Size Price
1/1 page €   5,810.–
Junior page €   3,220.–
1/2 page €   2,910.–
1/3 page €   1,940.–
1/4 page €   1,455.–
1/8 page €     730.–
2-page insert €   6,220.–
Catalog ad €     575.–
Anzeige Markt & Kontakt €     175.–
Company profi le €   1,455.–

Sectors Copies

Chemicals and pharmaceuticals 4,539

Rubber/plastic goods 1,442

Food industry 1,755

Machine, plant and equipment 
engineering

3,135

Service providers and suppliers to 
the sectors cited above 

314

Other sectors 1,354

Remainder, archive and specimen 
copies

261

Total 12,800

Target groups Copies
Technical and strategic 
purchasers

5,054

Research/development/
construction

3,787

Production/operations managers 3,034

Managing directors 313

Other functions 351

Remainder, archive and specimen 
copies

261

Total 12,800
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16 Circulation monitoring:

  

17 Circulation analysis:  Copies per edition as planned 
 annual average
 (1 July 2008 – 30 June 2009)

 Print run:  19,642

 Actual circulation: 19,140 International share: 445

 Sold copies: 2,125 International share: 11
 – Subscribed copies: 109 Of these for members: 0
 – Other sales: 2,016
 – Individual sales: 0

 Free copies: 17,015

 Remainder, archive 
 and specimen copies: 502

* Non-analyzed circulation such as trade fair and congress copies etc.

 Economic region: Share of actual 
distribution 

% Copies

National 97.1 18,580
International 2.3 445
Other* 0.6 115

Actual circulation 100.0 19,140

 Distribution among federal states: Share of actual 
distribution                  

% Copies

Baden-Wurttemberg 24.2  4,496

Bavaria 16.6  3,084

Berlin, Brandenburg 2.1    390

Bremen, Hamburg, Schleswig-Holstein 4.3    799

Hesse 8.0  1,487

Mecklenburg Western Pomerania 0.4    75

Lower Saxony 6.9  1,282

North Rhine Westphalia 25.2  4,682

Rhineland Palatinate 4.2    780

Saarland 1.1    204

Saxony, Saxony-Anhalt 5.0    929

Thuringia 2.0    372

Actual circulation, national 100.0 18,580







15

2010
Media-Information

verlag moderne industrie GmbH, Justus-von-Liebig-Str. 1, 86899 Landsberg, Phone +49 (0) 81 91 / 125-0, Fax +49 (0) 81 91 / 125-304

VDMA �
Machine Building 

Coverage Study

VDMA Media Coverage Study

Analysis of 
technik+EINKAUF 
readership
In its “Machine Building Coverage Study”, the magazine 
technik+EINKAUF has delivered proof “ of its effective coverage, not 
only with regard to typical mid-sized companies in the processing 
industry but especially in terms of high-turnover companies with 
high investment volumes. 

This study has shown that most purchasing decisions are made by a 
team and that single decision makers are becoming few and far 
between. This trend in particular is part of the editorial and sales 
concept of technik+EINKAUF. 

Cooperation between procurement and engineering is becoming 
increasingly important!

A total of 51 % of technik+EINKAUF readers have an investment budget of EUR 500,000 and 
more. On average, the reader has in excess of EUR 1,685 million at his or her disposal.

97 % of technik+EINKAUF readers make purchase decisions

technik+EINKAUF is read by companies that generate an average turnover of EUR 23.1 million.

Source: VDMA Machine Building Coverage Study

Purchasing volume in the next 3 years

% of readers Purchasing volume of the readers of technik+EINKAUF

 4 up to EUR 100,000  

24 from EUR 100,000 to EUR 200,000

19 from EUR 250,000 to EUR 500,000

27 from EUR 500,000 to EUR 2.5 million 

 6 from EUR 2.5 million to EUR 5 million  

18 more than EUR 5 million

Who makes investment decisions

% of readers Readers of technik+EINKAUF

91 I prepare for decisions by means of analysis and evaluation

89 I make concrete expert recommendations

91 I make decisions together with other colleagues

68 I make my decisions alone

Comparison of company turnover 

% of readers Readers of technik+EINKAUF by company turnover

44 EUR 2-5 million 

21 EUR 5-10 million  

14 EUR 10-25 million  

10 EUR 25-50 million  

11 EUR 50 million and over







www.technikundeinkauf.desuccessful media for experts

Michael Klotz
Advertising Manager
Tel.: +49/81 91/1 25-1 67
Fax: +49/81 91/1 25-3 04
E-mail: michael.klotz@produktion.de

Eduard Altmann
Editor-in-chief
Tel.: +49/81 91/1 25-6 81
Fax: +49/81 91/1 25-3 12
E-mail: redaktion@produktion.de

Gerald Zasche
Project Manager
Tel.: +49/81 91/1 25-3 37
Fax: +49/81 91/1 25-3 04
E-mail: gerald.zasche@technikundeinkauf.de

Ernst Woisetschläger
Executive Editor
Tel.: +49/81 91/125-2 25
Fax: +49/81 91/125-3 12
E-mail:  ernst.woisetschlaeger@technikundeinkauf.de

Michaela Richter
Advertising Administration
Tel.: +49/81 91/125-3 24
Fax: +49/81 91/125-1 65
E-mail: michaela.richter@mi-verlag.de

Grit Albacete-Lopez
Advertising Sales
Tel.: +49/81 91/1 25-2 31
Fax: +49/81 91/1 25-3 04
E-mail: grit.albacete-lopez@produktion.de
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